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Chapter 7 Answers
The best method for researching declining attendance at a local performance venue is the ethnographic technique. This technique allows the researcher to merge with the workers to observe the visitors who visit the facility. I would use the observation method to collect enough evidence of the declining attendance (Sayre, 2016). I would use the internet to ask discrete questions on customers' satisfaction, for example, the type of services offered and what the customers would like to be improved. Additionally, I would use the internet to help gather customer complaints that may have been neglected and contributed to the decline. Some of the ethical issues involved are consent, invasion of privacy, and doxing. This can be overcome by asking questions to the participants using past experiences, or they can use topics to engage the participants without infringing on their rights.
 Technology can help improve data collection methods; for example, in observation, the spies can use tools to engage the respondents with their consent; it can also help enhance data analysis to help improve the relationship of the audiences in the performing venue. This can help improve the quality of services offered, especially for young people who have greatly embraced technology (Sayre, 2016). Some of the advances in research methodology are descriptive and prescriptive methods, these methods involves engaging consumers or audiences to give their honest opinions about some names of dance performances, for example, ballet. The consumers feel motivated to help to eliminate the negative notion that audiences have about the ballet dance. They also use symbolic association, which means that some people may attribute ballet dance to be for rich people, or a casino to be a place of thieves while others refer to it as a place of fun.

[bookmark: _GoBack]Question 8 Answers
I would choose McCarthy’s crafted 4Ps because the product entails the audience usage segment and helps answer the question of who? , The price involves the amount of money the audience is ready to spend on the service, and the place signifies the location of the venue the service is to be offered, which may be virtual or in the cinemas. The promotion entails the extent to which the service providers are willing to provide their services, such as advertisements, incentives, and persuasions (Sayre, 2016). The target market entails the audience who will consume the service; for example, the youth will be different from that of children, and thus they will need different strategies for the two segments. 
Integrated communication is the linking tissue that guarantees brand uniformity across all networks and supports communication with business ideas. It is essential because it helps contemplate the target viewers and where to interconnect and involve them to move onward. On the other hand, convergent communication entails numerous types of communication skills that are closely linked to each other. For instance, a mobile phone can be used for distinct services like entertainment and communication.
The best positioning strategy for a new product in the entertainment industry is the push strategy, which entails retail breakdown (Sayre, 2016).  This can help significantly push for virtual content, attracting different audiences to enjoy the various services provided. This unintended method helps segment the audiences to leap maximum benefit, which can work well for a new product aiming to cover a large area in the entertainment industry.  This strategy helps to exploit the selling system by utilizing web power.
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